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Digital transformation
in the London Market

Opportunities and challenges

The London Market is almost unanimously committed to
digital transformation. But there is uncertainty around the
benefits of change, the market’s ability to deliver it and the
trust in vendors responsible for its delivery. What's holding
companies back—and what are the next steps”?
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Next steps for digital
transformation
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To learn more, download the full report “Overcoming the barriers to digital transformation in

the London Market”.
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