
 

 

 

 

  

 

-  Rupert Murdoch at a workshop on the future 
of newspapers by the Federal Trade 
Commission, Dec. 1, 2009  
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Charging for Content  Online?  
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The brand that The Wall  

Street Journal built for  

years through its print  

product, that of a  

comprehensive source  

of detailed information  

on business, translated  

directly to the Internet.  


