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1.  Which are the areas of business in your organization where timely availability and interpretation of data is critical for decision making?  
     Please choose your top 3.

Areas of Business %
Supply chain planning functions (demand forecasting, sales & 
operations planning, distribution planning, supply planning, 
procurement planning)

84%

Sales / Account team (category insights) 78%
Corporate reporting (Top Management / Financial reporting) 63%
Marketing (Consumer insights) 56%
Supply chain execution / operations (transportation 
management, warehouse management, inventory 
management)

41%

Other 0%

 
2.  Which are the sales and marketing areas in your organization which have the greatest need for timely availability and 

interpretation of data for decision making? Please choose your top 3
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     interpretation of data for decision making?  Please choose your top 3.

Sales and Marketing Areas %
Trade promotion planning & optimization 72%
Category management 69%
Consumer promotion planning 50%
Assortment planning and Space optimization 44%
Multi-channel planning 34%
Other 13%
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3.  Which are the supply chain planning & execution areas in your organization which have the greatest need for timely
     availability and interpretation of data for decision making?  Please choose your top 3.

Suppy Chain Planning & Execution Areas %
Demand forecasting 75%
Sales & operations planning & optimization 72%
Inventory planning & optimization 53%
Production planning 41%
Procurement planning 22%
Transportation planning 13%
Warehouse management 0%
Other 0%
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4.  Which of the following is the biggest barrier to leveraging data for supply chain planning & execution?

Biggest barrier: Supply Chain Planning & Execution %
Data mining to derive insights 35%
Data availability 26%
Data quality 16%
User adoption 10%
Data timeliness 6%
Insight delivery to users 6%

5.  Which of the following is the biggest barrier to leveraging data for sales and marketing functions?

Biggest barrier: Sales and Marketing Functions %
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gg g
Data mining to derive insights 38%
Data availability 25%
Data timeliness 13%
Data quality 9%
Insight delivery to users 9%
User adoption 6%
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6.  Who is responsible for each of the following functions in your organization?

IT (CIO, CFO)
Business 

(Sales, Marketing, Supply Chain)

% %
Data quality 34% 66%

Managing the data and reporting infrastructure 69% 31%

Providing 'requirements' for additional data and reports 9% 91%

Working with vendors who provide services and tools for reports 75% 25%

Responsible

Working with vendors who provide services and tools for reports 75% 25%

Leading data quality projects 47% 53%

Leading end-to-end data integration to insights delivery projects 59% 41%
Final call on purchase of services or tools for advanced analytics 
(modeling & optimization) 31% 69%

Final call on purchase of services or tools for reporting 59% 41%



7.  Who is responsible for getting insights from data in your organization?

Business Users Super Users
Dedicated 

Organization IT

% % % %

Sales and Marketing functions (data refers to POS 
data, syndicated data, sales data) 44% 44% 13% 0%

Responsible

Supply Chain functions (data refers to 
transactional data - shipment, inventory, orders) 41% 34% 16% 9%



8. How will you rate the confidence of business users in the information from the reporting & analytical systems environment?

Confidence of Business Users %
Very High: All business decisions are made based on this 19%
Moderate to High: Business users take the information but get 
it validated before using it for their important decisions 59%

Moderage to Low: Business users only use it for their routine 
decisions while prefer to use date from other sources for 
critical decisions

22%

Very Low: They never use the information from these systems 
for any meaningful decisions 0%

Cannot Say / Not Applicable 0%
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9.  How is Sales and Marketing data (POS data, syndicated data, sales data) leveraged in your organization?
     Rank on a scaled of 1 to 5.  (1 - Very Poor, 5 - Very Good)

1 - Very Poor 2 3 - Average 4 5 - Very Good

% % % % %

Reporting - Prebuilt 4% 22% 39% 22% 13%

Reporting - Flexible and adhoc 4% 13% 33% 33% 17%

Sales and Marketing data leveraged

p g

Analytical (causal analysis, Why) 8% 27% 31% 27% 8%

Predictive analytics 
(modeling optimization forecasting) 48% 26% 11% 7% 7%(modeling, optimization, forecasting)

10.  How is Supply Chain data (transactional data - shipment, inventory, orders) leveraged in your organization?
     Rank on a scaled of 1 to 5.  (1 - Very Poor, 5 - Very Good)

1 - Very Poor 2 3 - Average 4 5 - Very Good

% % % % %

Reporting - Prebuilt 5% 14% 23% 32% 27%

Supply Chain data leveraged

Reporting - Flexible and adhoc 5% 20% 35% 30% 10%

Analytical (causal analysis, Why) 12% 24% 36% 28% 0%

Predictive analytics 
(modeling, optimization, forecasting) 27% 36% 14% 14% 9%



11.  How is data for Corporate functions (HR, Finance, Regulatory, etc.) leveraged in your organization?
     Rank on a scaled of 1 to 5.  (1 - Very Poor, 5 - Very Good)

1 - Very Poor 2 3 - Average 4 5 - Very Good

% % % % %

Reporting - Prebuilt 0% 14% 50% 18% 18%

Reporting - Flexible and adhoc 11% 28% 17% 28% 17%

Data for Corporate functions leveraged

p g

Analytical (causal analysis, Why) 20% 25% 35% 20% 0%

Predictive analytics 
(modeling optimization forecasting) 18% 35% 24% 24% 0%(modeling, optimization, forecasting)



12.  At what stage is the initiative for leveraging data in your organization?

Stage: Initiative for Leveraging Data %
Some projects from the enterprise roadmap are underway 42%
There is no enterprise level initiative; Data / BI / analytics are 
being undertaken in pockets 32%

Roadmap generated - sequence of projects planned 16%
Strategy or assessment 10%
No plans 0%

13.  Are you getting information in the right form and at the right time to make business decisions from your reporting
       and analytical systems environment?
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       and analytical systems environment?

Information for Business Decisions %
The information has to be further worked upon to make it in 
the form where decisions can be taken 42%

There are too many systems and it adds to the confusion 29%
The environment enables our enterprise to have access to all 
relevant information in a user friendly and timely manner 13%

I use my own data, most directly from the source data 
systems, to make decisions 10%

Cannot Say / Not Applicable 6%
Other 0%
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14.  What is your position with the organization?

Position %
Director / Manager 74%
Vice President 13%
Staff 10%
Senior Management (e.g., President, CEO, CFO, COO) 3%

15.  What is your functional area of responsibility?
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30%

IT / Technology - related
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IT / Technology - related 30%
Logistics / Supply Chain 23%
Consumer Insights / Market Intelligence 17%
Finance 10%
Marketing 3%
Sales / Account Management 3%
Product Development / Research 3%
Other 10%
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16.  What is the nature of your company's business?

Business %
Food & Beverage 42%
CPG 42%
Apparel, Footwear & Accessories 13%
Durables & Household appliances 0%
OTC 0%
Other 3%

17.  What was your company's annual revenue for 2009?

2009 Revenue %
Less than $100 million 3%
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26%$
$100 million to $499 million 19%
$500 million to $1 billion 10%
$1 billion to $5 billion 29%
$5 billion to $10 billion 13%
Over $10 billion 26%
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